
 

 

NEWS IN BRIEF: WEDNESDAY 19 APRIL 

Gorilla Nation, the online branded sales company, is expanding its partnership with King.com into 

the Australian market. Gorilla Nation currently represents the online advertising inventory for 

King.com in both the U.S. and Canadian markets. King.com is a gaming portal, founded in 2003, 

King.com has more than 25 million monthly visitors who spend an average of 28 minutes on the site. 


